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1 Sources: Goldman Sachs research (2016); The Federal Reserve (Economic Well-Being of U.S. Households, May 2018); Goldman Sachs Debt Survey (2017)
2 Sources: Mary Meeker’s Internet Trends (2018)
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Opportunity to Disrupt Financial Services:
A Start-up with 150 Years of Experience

New Entrants

Incumbents

Engineering, Aqgility

Brand / Bank / Balance Sheet

3 Goldman Sachs Bank USA All rights reserved. © 2019.



Picking Our Spots

Consumer GS’ Competitive
Pain Points Advantages

M

Deep
Revenue

Pools
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On Your Side

Enabling customers to take control of their financial lives

Through products that are:

Valuable Personal Transparent Simple Secure
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Strategic Pillars

Digital Storefront Proprietary Product Platform Partnerships
Personal Financial
Personal Loans
Management -
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We love helping you!
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. . Compare our rate
I'd like to see loan options up /‘ P
$20,340. to ~- 1 9 O%
$81057 See your loan options in as few as . APY

nnnnnnnnn $80,712.% < 5 minutes without affecting your

credit score.

$15,000

Wells Fargo Bank of
Chase Citibank Bank America
0.04% APY 0.04% APY 0.01% APY 0.06% APY

Free to use

Note: Data as of Q3 2019
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Technology Approach

- Emphasize _ _ | |
Minimize Core Data, Analytics  Everything Agile Multu-Generational

& Automation Approach
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Building a Differentiated, Integrated Platform

Acquisition
Channels
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Spend

Borrow

Personal
Loans

Payments

Checking

Savings

Mortgage

Digital Storefront

Retirement
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Marcus:

!

No-fee Personal Loans.
High-yield Online Savings.
Make money yours".

CHAKQGE #14 Id

The Trap Door
E\ e
The Hub General & Targeted National & Targeted Targeted PFM App
(YouTube, TV) (Terrestrial & Digital Radio)

Marcus by Goldman Sachs . CREDIT KARMA'S TAKE FOR THIS LENDER
January 23 at 8:00 AM - Q

We think you'll like BUSINESS

Attitude can help the climb out of debt. See how tlliS: INSIDER
psychology and debt are more connected than most

think: http://click.marcus.com/716y Marcus By Goldman Sachs® Tl’llly, no fees. Ever. ]
333 REVIEWS Goldman Sachs is

Marcus: betting a 'Bachelorette'

BY GOLDMAN SACHS ™ star can boost its hot
TERM OF LOAN* APR*ESTIMATED MONTHLY PAYMENT* -::1u1 ory ,fl" new bUSiness

ESTIMATED
36 months 6.99%* $309

Keyword Targeted Organic & Paid Criteria-based offers “Win-Back” Social Media / Consumer
(Google, Bing, Yahoo) (Facebook, Twitter, etc.) (Credit Karma, Lending Tree) Retargeting Finance Influencers
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Thank youl.



